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Route Mobile Limited launches OCEAN – Omnichannel CX Suite; and expands Digital Identity Suite under 

TruSense.  
 

Showcases the power of its personalized customer experience (CX) suite and Digital Identity solutions for a 
more intuitive and secure customer engagement across multiple touchpoints. 

 
Mumbai,  August  10,  2023:  Route  Mobile  Limited  (“Route  Mobile”),  one of the  leading  CPaaS 
(Communication Platform as a Service) provider  to enterprises, over‐the‐top  ("OTT") players, and mobile 
network  operators,  has  announced  the  launch  of  its  Omnichannel  Experience  Automation  Network 
(OCEAN),  a  personalized  omnichannel  CX  Suite.  It  has  also  expanded  its digital  identity  security  suite  – 
TruSense with launch of three new products – TruScore, TruAuth, TruFa.  
 
On the  launch of OCEAN and TruSense offerings at  its flagship event, Route Amplify, Rajdipkumar Gupta, 
Managing Director & Group CEO, Route Mobile said, “I am proud of how far we have come on this journey 
of providing  the best customer experience possible. OCEAN and TruSense are a  result of  this continuous 
quest to perfect customer engagement and experience across multiple touchpoints while providing robust 
security without inconveniencing the end user.” 
 
OCEAN ‐ is a Personalized Omnichannel CX Suite that lets enterprises engage with end‐users through a unified 
experience  to deliver personalized messages across all  customer  touchpoints  including mobile, web and 
social  channels. This platform can be  leveraged by various  industries  including BFSI, Retail, E‐commerce, 
Hospitality,  Travel, Media  and  Logistics  to  transform  their  user  engagement  journey. OCEAN  brings  all 
customer conversations on a single platform, allowing brands to understand preferences through advanced 
analytics and leverage conversational UX to provide more responsive customer support. 
 
The OCEAN platform is one of the first products to come out of Route Mobile’s R&D center – RouteLab, which 
was established in Bengaluru, in 2022.  
 
“OCEAN plugs the gaps in the customer journey, right from engagement and acquisition to conversion. The 
suite  is designed  to provide a personalized experience, allowing customers  to engage with  their  favorite 
brands across channels. With its ICE (Insights – Conversations – Engagement) framework, this suite provides 
valuable  insights about  their  customers who may be at various points of  the  journey and also  improves 
response times for a positive experience”, said Milind Pathak, Group Chief Business Officer, Route Mobile.  
 
TruSense (“Trusense Identity Limited”), a wholly owned subsidiary of Route Mobile, introduced three new 
products, namely TruScore, TruAuth and TruFa. TruScore gives businesses actionable  insights  into phone 
number  trustworthiness. TruAuth enables  secure phone number verification with an  improved customer 
experience and TruFA provides a  single  interface  for phone number verification,  combining our number 
intelligence with both new and  traditional authentication  channels. These offerings will  strengthen BFSI, 
Gaming, Retail and E‐commerce companies — that require a powerful authentication and risk management 
solution that protect their customers from digital frauds, social engineering scams and SIM swap frauds while 
ensuring a hassle‐free user experience. 
 
“We envision a world free of digital fraud where no consumer faces risks related to identity theft, forgery, 
SIM swap, phishing, SMishing, social engineering, account takeover and online fraud. The new set of offerings 
are our first in the line‐up of more solutions to come as we expand our digital identity suite. We have seen a 
lot of success with these products  in Columbia and we plan to roll them out to more countries  in coming 
months”, shared David Vigar, Executive Vice President (Digital Identity).  
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These solutions further strengthen the offerings of Route Mobile and will enable enterprises to go beyond 
traditional CPaaS to create a robust, secure and omnichannel customer communication strategy.  
 
About TruSense Identity Limited 
TruSense Identity Limited  is a wholly owned subsidiary of Route Mobile Limited, one of the  leading CPaaS 
(Communication Platform  as  a  Service) providers  to enterprises, over‐the‐top players  (OTT),  and mobile 
operators.  TruSense  Identity  Limited  is  focused  on  providing  technology‐based  solutions  to  a  digitally 
connected world vulnerable to identity theft and social engineering threats. 
With 20‐years of experience  in the Mobile Communication  industry, Route Mobile Limitedis dedicated to 
providing the best fraud detection system available. TruSense is a realization of that commitment towards 
customer satisfaction and has been created to help organizations achieve their goals. 
TruSense marks  its  initial presence  in  India, Colombia, and Peru with plans for further expansion  in global 
markets. 
 

About Route Mobile Limited (www.routemobile.com) (BSE: 543228; NSE: ROUTE) 
Established  in 2004, Route Mobile  Limited  (“RML”)  is a  cloud  communications platform  service provider 
catering to enterprises, over‐the‐top (OTT) players, and mobile network operators (MNOs). RML’s portfolio 
comprises solutions in messaging, voice, email, SMS filtering, analytics, and monetisation solutions. RML has 
a  diverse  enterprise  client  base  across  various  industries,  including  social media  companies,  banks  and 
financial institutions, e‐commerce entities, and travel aggregators. RML is headquartered in Mumbai, India, 
with a global presence in Asia Pacific, the Middle East, Africa, Europe, and the Americas. 
 

Additional Resources 

● Follow Route Mobile on Linkedin: https://in.linkedin.com/company/routemobilelimited 

● Follow Route Mobile on Twitter: https://twitter.com/route_mobile 
● Become a fan of Route Mobile: https://www.facebook.com/Routemobilelimited 

Media Contact: 

Mr Sumit Zawar 

Email: press@routemobile.com 

Contact: +91 8108516485 

 

Concept PR 

Ms Roshna Shetty 

Email: roshna@conceptpr.com 

Contact: +91 9137981103 

 

Ms Isha Pawar 

Email: isha@conceptpr.com 

Contact: +91 77383 44952 
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Do they want to communicate 
with customers or engage with 

customers?

Brands are digitally connected with 
customers.



What are the usual challenges?

Lack of 
personalization

Disjoint
experiences

Siloed data



Power of Personalization

Consumers are more likely to purchase from a 
brand that provides personalized experiences.

Shoppers are influenced by personalized product 
recommendations based on their shopping carts.

Consumers are willing to share their data to 
create a more personalized experience.

Do you interact with different people in the same way?





Insights - for effective Customer Engagements 

Data Sources Customer Insights

Data Files

BI Systems

ERP & CRM

Data Warehouse

Website/App Behavior

Third party BI Systems

Purchase behaviour

Employment Type

Financial parameters

Demographics

RFM Matrix

Interests/Social



Engagement - Personalized Omnichannel Experience

Hello, I'd like to reschedule 
the delivery 

Place my coffee order 
for 8.30 am tomorrow. 

Okay, l'am calling the 
coffee shop now 

Explore our Limited Edition 
Personalized Coffee Mugs. Get 
your custom ceramic mugs 
d elivered straight to your door fo r 
free. 

Cafe Rize Organic coffee - sustainability and ethics In each cup 

Cafe Rize Where do our specialty coffee beans come from? 

Cafe Rize 5 Myths & Misconceptions about Coffee 



Conversations - Unified Experience

• Web, App, Social & OTT channel support

• Seamless handover between Agent and Bot

• End-to-End conversations experience 

• Advanced NLP Engines Integrated

• Conversational Bot builder and Live Agents

rder Id: 25678 is 
rmed. Your delivery is 
ted to arrive on 
esday. 

Hello, I'd like to reschedule 
the delivery 

Hi Kate, 
Your order has been 
rescheduled to Friday. 
Hope you had a great 
shopping experience 
with us! 

https://www.haptik.ai/platform/advanced-nlu


Better CX
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Ready To Use Templates 
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User Input 

Language Input 

Fallback Input 

Schedule Input 

Na11igation Input 

Text Reply 

•Il l· Audio Reply .. Video Reply 

I!! Image Reply 

Document Reply 
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Stop Interrogating,

Start Welcoming

AUGUST 2023
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Customer experience: 
the right thing to do for 

customers 
and results in 

3x Returns to 
Shareholders

https://www.mckinsey.com/industries/retail/our-insights/adapting-to-the-next-normal-in-retail-the-customer-experience-imperative


In a Mobile World, your Phone Number is your 
Unique Identifier



Introducing…



● Verifying Phone Number Possession through 

secure connection between device and 

Mobile Operator

● Improved Security

● Enhanced Customer Experience

TruAuth
Mobile Number Verify & P2A



● Phone Number Insights

● Number Type, Carrier, Porting, Risk, 

Status, Sim Swap, IP Address

TruScore
Lookup & Validate



● Single Interface combining TruScore, 

TruAuth and traditional channels

● Save development time, improve user sign 

up rates

TruFA

Coming in October 2023



TruAuth

Enabling secure Phone 
Number Verification 
Improving Customer 

Experience

TruScore

Insight into 
Phone Number 
trustworthiness

TruFA

Single interface for 
TruScore and TruAuth 



www.trusense.id
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